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1992 INDEX 
THE COMPUTER MARKETING NEWSLETTER 


THE "NEW" IBM STAGGERS INTO 1992 
PRIORITIZE YOUR COMPANY’S SALES OBJECTIVES 
SALES/MARKETING IN TRANSITION AT SEQUENT COMPUTER 


COMPUTER STOCKS DEFY INDUSTRY PROBLEMS 
EMPLOYEE RIGHTS...INCLUDING YOURS 
THE CARE AND FEEDING OF SALES AGENTS 


ALLIANCES - FOR SURVIVAL AND SUCCESS 
THE TOP SPENDERS IN PRINT ADVERTISING DURING 1991 
AST RESEARCH TO EMPHASIZE DIRECT SALES 


THIRD PARTY OFFERINGS TORQUE OFF VENDORS 


REVISITING CLASSICAL P/L BREAKOUTS BY INDUSTRY SECTORS 
WYSE TECHNOLOGY GETS BACK INTO THE OEM BUSINESS 


ANALYZING TRENDS IN IBM’S 1991 BUSINESS 
BASING SALES COMPENSATION ON GROSS PROFITS 
WYSE TECHNOLOGY’S NEW SALES/MARKETING ORGANIZATION 


DEC - THE GOOD, THE BAD, THE UGLY 
RESULTS OF RECENT SALES COMPENSATION & COSTS SURVEY 
A LOOK AT U.S. GENERAL PURPOSE INSTALL BASE TRENDS 


Special Issue #1: THE TOP 100 EARNINGS AMONG SENIOR 
SALES/MARKETING EXECUTIVES IN THE 
COMPUTER/COMM/COMPONENT SECTORS 





Special Issue #2: FY 91 SALES/MARKETING EXPENSES 
FOR COMPUTER PRODUCT VENDORS - 
AND THE ASSOCIATED RESELLERS 





"SIMPLY IRRESISTIBLE" - DEC’S ROBERT PALMER 
IBM’S NON-WHOLLY-OWNED SUBSIDIARY IS COMING 
COMPUTER AD SPENDING IS UP 20% FOR FIRST HALF OF 1992! 


HEWLETT-PACKARD CONTINUES TO SUCCEED 
ESTABLISHING A PRE- AND POST SALES ORGANIZATION 
WHAT EVER HAPPENED TO ELXSI, OR LOCKHEED COMPUTER, OR... 


BUSINESSLAND BRINGS JWP TO ITS KNEES 
BUDGETING FOR SALES FORCE EXPENSES 
TWO WINNERS - ROUTERS/BRIDGES & WELLFLEET COMMUNICATIONS 


MIDRANGE & MAINFRAMES AREN’T DEAD - YET 


DATA GENERAL - IT LOOKS LIKE IT’S MAKING A COMEBACK 
HOW TO RECRUIT AND INTERVIEW SALES APPLICANTS 


(over, please) 





COMPUTER MARKETING 


Dear Client, 


On the other side, are listed the feature articles that ap- 
peared during 1992 in the highly respected The Computer Marketing 
Newsletter - the original and exclusive computer industry sales/ 
marketing news source published since 1977. But, that’s not all 
that appeared in Computer Marketing during 1992. 











Computer Marketing delivers to you: 





* FEATURE STORIES - In Depth Reviews Of The Industry And 
Companies - Including Organizational 
Structures & Sales Compensation Info. 


ANNUAL REVIEWS - Top 100 Sales/Marketing Executive Pay 
& Corporate Sales/Marketing Expenses. 


DISTRIBUTION NEWS - Reseller & Vendor Deals/News. 

BRIEFS & SHORTS - A Roundup Of News, Events & Things. 
MARKET RESEARCH DATA - Abstracts From Research Boutiques. 
CAREER OPPORTUNITIES - Management Only! 

BUSINESS OPPORTUNITIES - Acquisitions & Reseller Deals. 
THE REFERENCE LIBRARY - Recommended Book Reviews 

PEOPLE & PLACES - Troop Movements Around The World. 


Yes, we always have back issues - all the way back to June 
1977! Back issue prices are as follows: 





* For subscribers - $17 each (for U.S. addresses) 
$19 each (for non-U.S. addresses) 


* Non-subscribers - $25 each (for all addresses) 





Enclose your check payable to MV PUBLISHING, INC.. Box 3649, 
Newport Beach, CA 92659. VISA, Master Card, Diner’s Club, Carte 
Blanche credit cards are accepted (Sorry, no Discover or American 
Express). For faster service call us at 714/548-9151, or, FAX us 
at 714/548-6727. 


Sincerely, 
The Publishers 


(over, please) 





